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        ABOUT THE EVENT ORGANISER

A to Z Foundation
10 Yuri Venelin Str
BG-1000, Sofia  

        ABOUT THE EVENT

Name of the event: A to Jazz Festival 2025, Sofia
Date of the event: July 03-07, 2025    
Location of the event: Sofia, Bulgaria
Number of attendees: 55000	 	 		

        TYPE OF EVENT 
 
Live, Festival, Large gathering
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FOOTPRINT SUMMARY  OF THE EVENT kg CO2 %

CALC01: Project management and communication 9.174,21 21,93

Carbon footprint generated by direct marketing 0,71 0,00

Carbon footprint of websites and social media platforms 9.173,51 21,93

CALC02: Event’s energy use 11.495,40 27,48

Project office 113,49 0,27

Venues and temporary energy 0,00 0,00

Catering   0,00 0,00

Accommodation 331,15 0,79

CALC03: Mobility 13.266,19 31,71

Mobility of attendees 0,00 0,00

Mobility of coworkers and suppliers 13.266,19 31,71

CALC 04: Purchasing 1.587,76  3,80

Purchasing services 1.587,76 3,80

CALC 06: Event Waste and water 2.121,82 5,07

Event waste 2.105,18 5,03

Event water use 16,64 0,04

CALC 07: Exhibition 0,00 0,00

Exhibition materials 0,00 0,00

CALC 08: Catering 46,78 0,11

Food 0,00 0,00

Beverages 46,78 0,11

Furniture and decoration 0,00 0,00

CALC 09: Hotel accommodation 4.140,00 9,90

The carbon footprint of all overnight stays 4.140 9,90

TOTAL EVENT CARBON FOOTPRINT 41.832,16 100.00%

CARBON FOOTPRINT OF THE EVENT

*The calculation of the safety margin for for A to Jazz Festival 2025  is 3.06.

It is based on an average mark that measures the accuracy of collected data in line with the following marks: 
highly accurate = 5, moderately accurate = 3, and inaccurate = 1. 

The threshold for an event’s safety margin is 3.01 or:  
• +0 % Safety Margin, if more than 51% of acquired data about the accuracy of information is ranked as moderately 

accurate or highly accurate (a mark higher than 3.01) 
• +5 % Safety margin, if more than 50% of collected information is moderately accurate or inaccurate (a mark lower 

than 3.00).

TOTAL CARBON FOOTPRINT OF A TO JAZZ FESTIVAL 2025:	 41.832,16 kg CO2  
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TOTAL EMISSIONS BY SOURCE

TOTAL EMISSIONS BY SOURCE - Mobility included 
41.832,16 kg CO2

TOTAL EMISSIONS BY SOURCE - Without mobility
28.565,97 kg CO2

40,24 % Event’s energy use

27,48 % Event’s energy use

31,71 % Mobility

14,49 % Hotel Accommodation

7,43 % Event Waste and Water

9,90 % Hotel Accommodation

5,07 % Event Waste and Water

3,80 % Purchasing
0,11 % Catering

5,56 % Purchasing

0,16 % Catering

32,12 % Project management and communication

21,93 % Project management 
and communication
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WHAT ARE THE EVENTS GHG SCOPES 1, 2 AND 3 CARBON EMISSIONS?

GHG SCOPES 1,2 AND 3 CARBON EMISSIONS kg CO2 %

SCOPE 1 GHG EMISSIONS 9.174,21 21,93
Project management and communication 9.174,21 21,93
Energy use in the project office 0,00 0,00
Waste in the project office 0,00 0,00
Water use in the project office 0,00 0,00
SCOPE 2 GHG EMISSIONS 11.495,40 27,48
Venues  0,00 0,00
Catering   0,00 0,00
Accommodation 331,15 0,79
Project office 113,49 0,27
Temporary 11.050,76 26,42
SCOPE 3 GHG EMISSIONS 21.162,55 50,59
Attendee mobility  0,00 0,00
Mobility of coworkers and suppliers 13.266,19 31,71
Event production 0,00 0,00
Event waste 2.105,18 5,03
Event water use 16,64 0,04
Exhibition materials 0,00 0,00
Catering - food 0,00 0,00

Catering - beverages 46,78 0,11

Furniture and decoration 0,00 0,00

Carbon footprint of all overnight stays 4.140 9,90

Purchasing services 1.587,76 3,80

OVERALL CARBON FOOTPRINT 41.832,16 100.00%

41.832,16 kg OF CARBON DIOXIDE equals:

The annual CO2 
emissions of 4,06 

Slovenians.

The production of 
19.100,57 beef steaks 

(150 g production).

The CO2 absorption of 
46,02 cubic metres of 

trees.

20.686,01 litres of 
gasoline consumption.

41.832,17 litres of milk 
production.

299.016,33 km of 
driving a car.



PLANET POSITIVE EVENT  l  ESG event rating and certificate6

THE EVENTS CARBON FOOTPRINT VALUE IN €

PARTICIPANT FOOTPRINT SCALE

Total carbon footprint: 41.832,16 kg CO2
EU ETS price: 72,22 EUR (per July 10, 2025 - EU Emissions Trading Scheme prices)  

COST OF CARBON OFFSET: 3,021 €

Source: https://climate.ec.europa.eu/eu-action/eu-emissions-trading-system-eu-ets_en

Event: A to Jazz Festival 2025

Number of participants: 55.000

Total carbon footprint of event: 41.832,16 kg CO2  
Carbon footprint per event participant/whole event: 1,31 kg CO2e/participant

Total event hours: 24

☐ Short Meeting, 2 hours 
☐ Half Day Meeting, 4 hours  
☐ Full Day Meeting, 8 hours  
☑ Two-day or multi-day meeting (estimate the number of hours)

PLANET POSITIVE 
EVENT ECOLABEL 

Bellow 10 kg CO2e/participant A

H

G

F

E

D

C

B 11 – 44 kg CO2e/participant

A Below 10kg CO2 e/participant

45 – 79 kg CO2e/participant 

80 – 114 kg CO2e/participant

115 – 149 kg CO2e/participant

150 – 184 kg CO2e/participant

185 – 219 kg CO2e/participant

over 220 kg CO2e/participant

SCOPE 1
9.174,21 kg CO2
21,93 % 

SCOPE 3
21.162,55 kg CO2
50,59 %

SCOPE 2
11.495,40 kg CO2
27,48 % 

Event sustainability rating (from 1 to 5)* 

Report number: PPE-AAT-20250607-0032

Final Mark 4,09 ** BBB
*The threshold for acquiring a positive final mark is the overall mark of 2.61.
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EVENT SUSTAINABILITY POLICY

Should be provided by the company.
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CT1 - Mobility 26 (5+21)
Final mark 4,00	

CT2 - Project management 20 (7+13)
Final mark 4,10

CT3 - Communication 27 (7+20)
Final mark 4,70

CT4- Marketing 25 (6+9)
Final mark 4,70

CT5 - Event venue 35 (9+26)
Final mark 4,30

CT7 - Purchasing and ordering products and services 20 (5+15)
Final mark 2,68

CT8 – Catering 20 (8+12)
Final mark 2,68

CT9 - Multimedia equipment and production 26 (5+21)
Final mark 4,00

CT10- Hotel accommodation  30 (5+25)
Final mark 4,30

C11- Social responsibility 24 (9+15)
Final mark 4,40

C12- Natural environment 14 (6+8)
Final mark 4,40

C13 - Energy 18 (6+12)
Final mark 4,00

C14 - Waste 24(7+17) 
Final mark  4,70

C15 - Water  17(6+11)
Final mark 4,30

COMPLETION OF INDIVIDUAL EVENT CRITERIA

3 STARS final mark from 4.21 to 5.00 
2 STARS final mark from 3.41 to 4.20 
1 STAR final mark from 2.61 to 3.40
AAA (4.76-5.00)   AA (4.49-4.75)  A (4.22-4.48)
BBB (3.95-4.21)    BB (3.68-3.94)  B (3.41-3.67)
CCC (3.14-3.40)    CC (2.88-3.14)   C (2.61-2.87)

The sustainability rating will range from 1 to 5, with 5 being the highest mark. The threshold for acquiring a positive 
final mark is the overall mark of 2.61.

BBB
Final Mark

4,09
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RECOMMENDATIONS FOR ORGANISING SUSTAINABLE EVENTS IN THE FUTURE

CT1 - Mobility 26 (5+21)	 Final mark: 4,00
In the field of mobility, we give you the following recommendations 
when organising your next event:

• Mobility represents the greatest part of an event’s carbon footprint. That is why we recommend focusing tremendous 
effort on mobility. You should prepare a mobility plan and write down how you plan to reduce the carbon footprint 
generated by the transportation of attendees.

• We recommend that you precisely define how your employees and event attendees can reduce their carbon footprint. 
You should continue this endeavour by taking further steps and encouraging all key stakeholders to opt for sustainable 
mobility. 

• We advise that you offer your attendees various options for sustainable mobility as soon as they register. These include 
cycling, walking and using public transport. You should also offer discounts for those who opt for sustainable mobility 
and inform them of their achievements. Finally, you should ensure attendees are transported to the event venue by 
vans or buses from airports or the nearest public transport stations.

CT2 - Project management 20 (7+13)	 Final mark: 4,10
In the field of project management, we give you the following recommendations 
when organising your next event:

• We recommend that you overview and understand the segments where your event creates the most adverse 
environmental and societal effects. That serves as the basis for identifying achievable goals and planning activities. 
You can find inspiration in past events where they measured the carbon footprint (see the case example: https://
conventa.si/green-conventa/).

• While on one side events generates negative effects, on the other side they can have many positive social and other 
impacts. We advise you to  set the goals where to increase the positive impacts (i.e. equal involvement of women as 
speakers, free participation for students,...).

• Our advice is to prepare a detailed action plan to accomplish all goals regarding sustainability. In other words, 
you should prepare a micro plan of activities. The action plan should include clear indicators and identify who will 
implement particular activities.

CT3 - Communication 27 (7+20)	 Final mark: 4,70
In the field of communication, we give you the following recommendations 
when organising your next event:

• We believe effective and transparent communication is integral to organising an event sustainably. Hence, it needs to 
be planned in advance. We recommend evaluating your main focus groups and preparing a communication plan for 
each focus group. The communication plan should be central to the event’s action plan. 

• You should check the carbon footprint of individual media communication channels. We advise that you select those 
with the smallest carbon footprint and explain why you chose them in your communication. That will, ultimately, help 
you prompt a behavioural change in attendees.

• Participation in the activities we offer at the event show us new opportunities the way how to guide our future 
communication. It is essential to measure how successful your communication has been in inviting participants to 
these activities, as this can often be the reason why participants are unresponsive. 

• We suggest paying extra attention to transparent communication with NGOs and the local community. It is crucial to 
ensure they obtain precise and credible information, instructions and other messages relevant to the event before, 
during and after the event. After the event ends, you should celebrate your achievements with them and mention their 
efforts in official press releases.

https://conventa.si/green-conventa/
https://conventa.si/green-conventa/
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CT4 – Marketing 25 (6+19)				    Final mark: 4,70
In the field of marketing we give you the following recommendations 
when organising your next event:

• When preparing leaflets and promotional materials, we suggest using an eco-friendly design. This entails designing in 
a way that minimises ink usage during printing.

• In preparing all digital materials for your event, it would be beneficial to emphasize thoughtful consideration before 
printing documents.

• International advertising standards have been precisely defining what ethical and socially-responsible marketing is. 
Event organisers are obliged to follow these standards. Thus, when advertising your event, you must believe and 
follow the principles and standards of sustainability on all levels of event organisation, including production of all 
marketing materials, as events bolster positive ideas and have the power to change the world.

CT5 - Event venue 35 (9+26)		  Final mark: 4,30
In the field of event venue, we give you the following recommendations 
when organising your next event:

•	The selection of an event venue usually depends on the demands of clients or the event’s functional design. Event 
organisers are thus often left with not much choice when selecting one. Yet, you can always request that the venue’s 
management adopts a responsible and sustainable approach. You can see whether they adhere to it by checking 
the sustainability strategy of the venue. If the venue’s team has not yet internalised the sustainable approach, we 
recommend you include their representative in your green team. That way, you will foster knowledge exchange and 
spread awareness about sustainability. 

• If you can select the venue, we recommend choosing one that has sustainability strategy with clear goals, which are 
being implemented.

• We suggest choosing venues that have a functioning system of managing their facilities. Most savings come from 
the efficient use of heating and air conditioning systems. You can also ask the venue to provide you with proof of the 
energy efficiency of the roof and facade. We suggest you ask the venue if they use double-paned windows and how 
effective their heating and cooling system is. Efficient energy use is an integral part of an event’s carbon footprint and 
should be a priority when organising any event. By lowering the temperature by 1°C, you can reduce energy use by 6% 
(source: https://www.umanotera.org/).”

• You must ensure suitable waste management and reduce the amount of mixed waste. You should prepare clear 
instructions for attendees that will encourage them to recycle. You should focus on possible hazardous waste 
(batteries, waste electronics, colours, glue etc.). Waste is a segment of sustainability that can only transform into a 
success story if all key stakeholders are involved. Informing, spreading awareness and adhering to regulations are thus 
essential. You should use all possible communication tools.”

• Transport represents the greatest percentage of the carbon footprint generated at events. That is why we recommend 
selecting a venue that will contribute to reducing the trips key stakeholders make when preparing and executing the 
event. We suggest opting for a venue that is easily accessible by public transport. In the instructions, you should write 
all the steps for reaching the venue sustainably. In practice, a map showing distances and routes to the venue works 
best.

 • Venues that boast internationally-acclaimed certificates underwent strict external evaluation in various segments. The 
most distinguished among the certificates, including LEED, BREEAM and ISO certificates, advocate an integrated 
sustainable approach. That is why event organisers should consider them. We recommend prioritising venues that 
have acquired one of the mentioned certificates or those included in various green schemes and associations.

CT7 - Purchasing and ordering products and services 20 (5+15)		 Final mark: 2,68
In the field of purchasing and ordering products an services, 
we give you the following recommendations when organising your next event:

•	Numerous products and services are needed to organise an event. Hence, knowing and managing the supply chain 
is the key to success. Making the purchasing process greener benefits the environment and reduces costs, making 
the organisation easy. That is why we advise that you adopt a systematic approach and always prepare a sustainable 
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procurement policy for your event. 
•	We recommend that you incorporate fair trade into the entire purchasing system. Fair trade is based on transparent 

prices, local sustainable development and equitable fees for suppliers in developing countries. Fair trade not only 
brings environmental benefits but effectively reduces costs and improves the overall image of the organisers. 

•	We warmly recommend including local suppliers as much as possible when purchasing products. By doing so, you will 
contribute to positive local regenerative effects. These include saving fuel, using less plastic, reusing and prompting 
new jobs.

CT8 - Catering 20 (8+12)		 Final mark: 2,68
In the field of catering, we give you the following recommendations 
when organising your next event:

•	We suggest you conduct at least one educational course for key stakeholders about environment-friendly catering. 
You can partner with non-governmental institutions that are active in the field. Do not forget to include caterers that 
are pioneers in the field and can contribute their expert know-how. You can achieve beneficial environmental and 
societal effects if you succeed in sharing principles on sustainable food and beverages within your partner network.

•	The food industry uses incredible amounts of fossil fuels and is thus among the leading sectors to blame for climate 
change. Informing and spreading awareness about the selection of healthy, less environmentally-harmful products 
(made or produced in a socially-acceptable way) is a praiseworthy initiative. 

•	As the organisers, you can showcase your responsible approach by respecting special dietary restrictions. You should 
set up visible signs next to food and beverages, denoting their origin and product type (ecological, local, fair trade). 
You should highlight any possible certificates and information on allergens. Whenever possible, strive for personalised 
service. In addition, inform attendees with special dietary restrictions about dishes they can try.

•	We advise checking how sustainably aware your catering provider is by using our purposefully-developed questionnaire. 
It will help you acquire information about the sustainable initiatives implemented by the provider. At the same time, 
you will ensure catering providers are familiar with your sustainable mission.

CT9 - Multimedia equipment and production 26 (5+21)		  Final mark: 4,00
In the field of Multimedia equipment and production, 
we give you the following recommendations when organising your next event:

• We suggest checking whether your suppliers’ multimedia equipment meets the latest Energy Star standards for 
energy efficiency. They can prove that with the Energy Star certificate or by providing technical documentation of a 
product’s manufacturer. Needless to say, the equipment must be well-maintained to ensure its energy efficiency does 
not decline. Our advice is also to check the age of the equipment.  

CT11 - Social responsibility 24 (9-15)	 Final mark: 4,40
In the field of Social responsibility, 
we give you the following recommendations when organising your next event:

• You should ensure your sponsors and patrons are sincere about their sustainable transformation intentions. They 
should provide certificates to prove their sustainable initiatives are really sustainable. In addition, you should find out 
whether a potential sponsor is in conflict with the values advocated by your event.

CT13 - Energy 18 (6+12)	 Final mark: 4,00
In the field of energy, we give you the following recommendations 
when organising your next event:

• You should prepare an energy plan for your event, identifying the most energy-consuming segments and processes. 
In addition, you should consider where you can use and generate energy from renewable sources. You should set 
goals for improving energy efficiency in the most energy-consuming segments. Further, you must identify goals for 
using and generating renewable energy. You should include all the measures to achieve the goals in the action plan of 
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the event and regularly check if they were implemented.  
• We advise that you prepare simple instructions for saving energy before and during the event. The measures should 

be straightforward. They should require only active inclusion and cooperation among various event stakeholders. They 
can contribute to saving energy with their actions: by turning off the lights, shutting down electronic devices, saving 
hot water, and using natural ventilation (by opening and closing windows at appropriate times and using drapes etc.). 

• An integral part of event organisation is connected to active communication and sharing information about energy-
saving strategies. That is why we suggest you prepare engaging advertising boards and posters that remind attendees 
to save energy (by turning off the lights, shutting down electronic devices, ventilating the spaces etc.). You can also 
inform attendees about the strategies on your event’s website and by using all your communication channels. 

• Venues that have acquired world-acclaimed certificates underwent comprehensive external evaluation in various 
fields. Among such standards, the LEED and BREEAM standards are connected chiefly to the energy efficiency of 
venues. From the aspect of energy consumption, they guarantee that a venue is well-managed in terms of energy. We 
suggest you prioritise venues that have one of the certificates or are part of green schemes and consortiums. 

CT14 - Waste 24 (7+17)						      Final mark: 4,70
In the field of event waste, we give you the following recommendations 
when organising your next event:

• We suggest you send all subcontractors the questionnaire regarding waste before the event takes place. Alongside 
the amount of waste, you should also request that they send you information about waste management, recycling, 
reused products and approximate calculation of waste in light of the number of attendees and stakeholders. You 
should request the data immediately after the event. Keep in mind that what you can measure, you can improve.

• We recommend contacting local waste treatment companies to learn which products can be recycled. They will also 
provide guidelines on which waste should be separated and which should not. Managing waste at an event has to 
be effective enough to render it suitable for further recycling or composting. At the event, you should provide eco-
islands (a group of waste bins for separating waste). 

• We advise that you reach an agreement with most of your suppliers to reduce waste. The easiest way to do so is by 
including an additional article in the contract. You must start communication with your suppliers as soon as possible 
to ensure they will cooperate in your project.

• Purchasing products is an essential process that can substantially simplify or limit the implementation of other 
measures. Hence, it is imperative to consider purchases carefully! On the suppliers’ side, you can expect reluctance, 
so be patient, inclusive and adaptable. In any case, we suggest purchasing local food and produce from fair trade. By 
doing so, you will support the local community and local suppliers while being eco-friendly.

CT15 - Water 17 (6+11)	  Final mark: 4,30
In the field of water, we give you the following recommendations 
when organising your next event: 

• The adverse environmental effects of bottled water are at least 1400 times greater than the effects of tap water. The 
water footprint of the former can be up to 17 litres. For quenching thirst, tap water is thus best. Most water bottles 
and soft drinks in cans are made from plastic named PET (polyethelene terephthalate). Such plastic is designated for 
single use only. Recycling such bottles diminishes their adverse effects significantly, but only if the collected bottles 
are all made from the same material. Therefore, we warmly recommend minimising the use of bottles and opting for 
tap water. Not least, this measure will save you money. 

• We suggest you request the subcontractors to prove that they use biodegradable cleaning products by showing 
certificates such as Ecolabel or Biobased. The same applies to disinfectants and cosmetics in public toilets, where 
they should be available in dispensers. You should also adhere to the instructions on the amount of cleaning products.

CT16 - Regenerative effects 40	 Final mark: 4.49
In the field of regenerative effects, we give you the following recommendations 
when organising your next event:

• Events have tremendous communication power, which you can use to promote good health and well-being. You 
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can opt for different ways to direct and encourage attendees to adopt a healthy lifestyle and improve their physical 
and mental health. The easiest way to prompt them to do so is by offering a healthy diet and advocating walking and 
sustainable travel etc. 

•An integral mission of event organisers is to spread awareness about energy use among attendees. Attendees familiar 
with the topic comprehend the amount of energy used at events. More importantly, they know they can reduce 
energy use with simple measures. These are simple measures that require awareness and cooperation among event 
stakeholders and not major investments.

•We must decrease the extent of our environmental impact by changing how we produce and consume products. The 
most simple measure is to purchase products and services from local companies. Sustainable consumption means 
achieving more with less. Local consumption and production can contribute to preventing poverty and help us move 
towards a low-carbon, green economy. 

• Events have remarkable power to spread awareness. That is why we recommend you incorporate sustainable content 
into every event you organise. We advise that you include them on your website and social media platforms. We see 
events as boosters of messages about the necessity of implementing climate-related measures. Therefore, take the 
opportunity and connect with institutions active in the field. 

•Energy is essential when tackling most challenges and opportunities our world faces today. Our need for excessive 
energy use is one of the main reasons for climate change. Approximately 60% of global greenhouse emissions are 
related to energy use. The latest energy crisis has shown change is possible in this segment. You can take your first 
step by significantly increasing the percentage of energy obtained from renewable energy sources at your event.

• Public-private partnerships are pivotal for a project’s stability because they ensure the exchange of knowledge and 
experiences. That is one of the core missions of events. By partnering with institutions, you will also foster active 
dialogue with the local community where your event takes place. Therefore, we suggest making partnerships one of 
the pillars of your event.

• The prosperity of society depends on jobs with added value. If a job has added value, the pay is suitably higher. That 
is why investing in knowledge, development, and innovation is imperative. Within the meetings industry, change can 
happen if we pivot from the logistics industry to the creative industry.

• Education is essential for development as it shapes the lives of individuals, families, communities and nations. 
Empowered people have the power to take destiny into their own hands. In this light, events have a crucial role as 
they represent the leading development force. Thus, it is wise to consider this aspect of event design and organise 
your event to facilitate the personal growth of attendees.
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RECOMMENDATIONS FROM AN EXTERNAL ASSESSORS

• Your festival has incorporated many good practices of sustainable event management and even published a report. 
Congratulations on successfully organizing such a large event with strong sustainability principles.

• It always holds true that the more we measure, the better we can manage — therefore, I encourage you to measure 
even more categories in the future and to share these practices with the stakeholders who co-create your event.

• It might be worthwhile to measure visitor feedback after the event or to promote even more sustainable behavior 
through various forms of gamification.

• In addition, you could further strengthen the festival’s impact by introducing biodiversity actions, such as creating a 
“Butterfly Garden” or pollinator-friendly zones in the park area to raise awareness about urban nature conservation.

• You might also consider implementing educational activations on packaging and circularity, where visitors — especially 
children and families — can learn through play about waste reduction, recycling, upcycling and creative reuse.

• Another inspiring step would be to involve vulnerable or underrepresented groups (for example, people with 
disabilities, youth from disadvantaged backgrounds, or local social enterprises) in the organization and delivery of 
the festival, thus enhancing its social sustainability.

• Finally, launching a public competition for new “Planet Positive Festival 2026” ideas could engage artists, partners, 
and visitors to co-create the next wave of innovative, inclusive, and environmentally conscious practices.

• Congratulations once again on successfully organizing such a large event with strong sustainability principles.

Name and surname of the assessor: Simona Roškar 
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EXTERNAL AUDIT CERTIFICATE 
  
 
Name and surname of the assessor:  Simona Roškar 
 
 
 

Company name:  A to Z Foundation, 10 Yuri Venelin Str, BG-1000, Sofia 
Name of the event:  A to Jazz Festival 2025 
Date of the event:  July 03-07, 2025 
Location of the event:  Sofia, Bulgaria  
Type of event:  Live, Festival, Large gathering 
Number of attendees:  55.000 

 
 
Following the Rules and Regulations for external assessors valid from 1 February 2024 onwards, the 
project was evaluated by Simona Roškar, while Jedrt Mikelj provided technical support. The 
document »Rules and Regulations for External Assessors« is an annex to the Quality Manual of the 
Planet Positive Event project (henceforth named PPE), regulating project management and 
governance. Complying with the Quality Manual is legally binding for all external assessors and tech 
support providers.  
 
We conducted the external assessment following the Planet Positive Event methodology based on 
international standards and recommendations, which are integral to this report.  
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2 
 

 
 
Our overview of the »A to Jazz Festival 2025« included:  
 

1. The evaluation of PPE criteria using a qualitative method to determine the relevance of the 
data.  

2. The analysis of documentation (provided by suppliers) for the calculation of the carbon 
footprint. 

3. The audit of PPE documentation sent by the organisers and double-checking statements and 
claims.  

4. An analysis of all sent data by calculating the average value for all event segments.  
5. An analysis of all sent data by contrasting the data with matrixes from previous evaluations 

of similar events.  
6. An analysis of the accuracy of data sent by event organisers.  

 
Based on the overview of data, we conducted an additional external assessment and calculated the 
carbon footprint in the following fields:  
CC1 Carbon Calculator – Project Management and Communication  
CC2 Carbon Calculator – Energy Use   
CC3 Carbon Calculator – Mobility  
CC4 Carbon Calculator – Purchasing  
CC6 Carbon Calculator – Waste and Water 
CC8 Carbon Calculator – Catering 
CC9 Carbon Calculator – Hotel accommodation 
 
In these fields, we calculated and examined the data again with the help of matrixes from similar 
assessments in the past.  
 
Our overview has shown all data is credible. Moreover, there were no discrepancies concerning the 
Rules and Regulations and methodology of Planet Positive Event.  
 
In our opinion, all attached statements and records are credible and transparently portray the 
sustainable organisation of the event »A to Jazz Festival 2025«.  
 
 
 
Ljubljana, December 1, 2025  
 

Authorised external assessor:  
Simona Roškar 
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THE EVENT’S REGENERATIVE SDG EFFECTS 

THE EVENT’S REGENERATIVE SDG EFFECTS 
As part of the project, the organisers implemented the following regenerative sustainable measures:

PEOPLE                   

	 KT 16.1.1. 
	 SDG1 - No poverty / Subsidies for applicants
Event is free of charge and open to everyone, participants of the event are mostly from city of Sofia. Only artists are 
international. The event is free and open to everyone, attracting a very diverse audience.

	 KT 16.1.2.1. 
	 SDG2 - Zero hunger / Surplus food 

	 KT 16.1.2.2.
	 SDG2 - Zero hunger / Food waste       
We strived to minimise the amount of food waste, ordering the estimated amount of food required.

	 KT 16.1.3.1.
	 SDG3 - Good health and well-being /  The well-being of attendees       
Free daily yoga and workout sessions, free children activities etc. We ensured a safe, supportive workplace through 
compliance with regulations, regular breaks, flexible scheduling, clear communication, and wellbeing check-ins.

	 KT 16.1.3.2.
	 SDG3 - Good health and well-being / The well-being of employees and volunteers    

	 KT 16.1.4.1.
	 SDG4 - Quality education / Access to education   

	 KT 16.1.4.2.
	 SDG4 - Quality education / Quality of education   
Yes, the festival facilitated personal growth by offering free, accessible educational activities such as yoga sessions and 
children’s workshops, providing attendees with new knowledge and skills. Our event contributed to making education 
accesible to all, We have increased the number of people with new knowledge Yes, the festival strengthened human 
capital by promoting knowledge sharing, cultural exchange, and inclusive participation, encouraging engagement in 
social, economic, and community life

	 KT 16.1.5.1. 
	 SDG5 - Gender equality / Equality of speakers            
The number of female speakers was higher than male speakers Our team is balanced in terms of gender and they have 
equal possibilities

	 KT 16.1.5.2. 
	 SDG5 - Gender equality / Equality of employees and partners

PROSPERITY                 

	 KT 16.1.7.2. 
	 SDG7 – Affordable and clean energy / Energy awareness 
it is a greenfield event.
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	 KT 16.1.8.1.
	 SDG8 – Decent work and economic growth / Jobs with added value 

	 KT 16.1.8.2. 
	 SDG8 – Decent work and economic growth / Sustainable economic growth   
We have retained and created new job opportunities with our event. Yes, the festival promoted sustainable and 
inclusive economic growth by implementing innovative sustainability measures and showcasing young, emerging 
music professionals to enhance community value.

	 KT 16.1.9.1.
	 SDG9 - Industry, innovation and infrastructure / Multiplicative effects

	 KT 16.1.9.2.
	 SDG9 - Industry, innovation and infrastructure / Regenerative effects 
Yes, the festival met over 50% of the regenerative criteria, ensuring positive regenerative effects through 
sustainability measures, community engagement, cultural exchange, and inclusive participation.

	 KT 16.1.10.1. 
	 SDG10 - Reducing inequality / Pay equity     
Yes, all employees were paid equitably, with wages meeting or exceeding the local living wage to ensure fair 
compensation and a dignified standard of living. Yes, at least 30% of the event’s leading positions were held by women, 
ensuring gender diversity in decision-making roles

	 KT 16.1.10.2. 
	 SDG10 - Reduced inequalities / Diversity of employees and partners     

	 KT 16.1.11.1. 
	 SDG11 - Sustainable cities and communities / Sustainability                  
Yes, the festival featured a market of local artisans, showcasing local nature, culture, and craftsmanship, thereby 
supporting and promoting the local community.

	 KT 16.1.11.2.
	 SDG11 - Sustainable cities and communities / Local charm                 

THE PLANET                                          

	 KT 16.1.6.1. 
	 SDG6 - Clean water and sanitation / Clean drinking water         
Free water tower dispenser at the festival. Yes, the festival implemented water-saving measures, including providing 
water refill stations to reduce bottled water use and encouraging vendors to adopt efficient water practices.

	 KT 16.1.6.2. 
	 SDG6 - Clean water and sanitation / Protecting water        

	 KT 16.1.12. 
	 SDG12 - Responsible consumption and production / Local products and services  
Yes, over 50% of the products and services for the festival were sourced from local companies, supporting the regional 
economy and reducing the event’s environmental footprint. Yes, the festival ensured at least five project elements were 
reused, recycled, or renovated, including stage structures, signage, décor, waste sorting bins, and electrical equipment.
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	 KT 16.1.13.1. 
	 SDG13 - Climate action / Measuring the event’s carbon footprint     
Yes with PPE. Yes, the festival’s programme included topics on climate change, featured in sustainability panel that 
raised awareness and encouraged action among attendees 

	 KT 16.1.13.2. 
	 SDG13 - Climate action / Education about climate measures             

	 KT 16.1.14. 
	 SDG14 - Life below water / Plastic waste        
Yes, the festival reduced single-use plastic use by over 90% through a reusable cup system and by prioritising products 
made from recycled materials

	 KT 16.1.15.1.
	 SDG15 - Life on land / Direct pollution
Yes, the festival fully adhered to regulations on chemical, sound, and light pollution, monitoring levels throughout the 
event to ensure compliance and protect attendee and community wellbeing

        	 KT 16.1.15.2.
	 SDG15 - Life on land / Ecosystem pollution           

PEACE         
     
	 KT 16.1.16.1.
	 SDG16 - Peace, justice and strong institutions / Degrowth       

	 KT 16.1.16.2.
	 SDG16 - Peace, justice and strong institutions / Ban on violence       
Yes, the festival adopted a zero-tolerance policy toward all forms of violence, mental, physical, sexual, and economic—
and implemented measures to prevent them, ensuring a safe and respectful environment for all.

PARTNERSHIPS             

	 KT 16.1.17.1. 
	 SDG17 - Partnerships for achieving goals / Strong public-private partnerships   

	 KT 16.1.17.2. 
	 SDG17 - Partnerships for achieving goals / Membership in expert and other interest 		
	 associations
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EVENT LEGACY AND IMPACT					     final mark: 4.69

EVENT’S MAIN LEGACY  

Cultural Legacy AtoJazz has become a key platform for jazz and improvised music, spotlighting local and international 
talent. It nurtures artistic innovation and inspires future musicians. Community Engagement Its free, open-air format 
builds inclusivity, bringing music to all, regardless of background or means. The festival also supports local businesses 
and boosts the city’s economy. Sustainability & Environmental Legacy AtoJazz is recognized for integrating eco-friendly 
practices, from robust waste management to carbon measurements, setting a benchmark for sustainable events in 
Sofia. Educational & Social Impact The festival delivers value through workshops, art bazaar, and programs like A to 
JazZ Kids. It encourages intercultural dialogue and inclusivity. Urban & Tourism Impact By activating public spaces 
like South Park II, AtoJazz revitalizes urban areas and enhances Sofia’s cultural appeal. It consistently attracts large 
audiences (e.g., >50,000 attendees in 2024), reinforcing the city’s profile as a cultural hub.

EVENT’S MAIN IMPACT 

Cultural Impact Showcased international and local jazz talent, strengthening Sofia’s position on the global jazz map. 
Provided a free, open-air cultural experience accessible to all. Social Impact Fostered inclusivity with free entry, diverse 
programming, and accessible public spaces. Offered wellbeing and family-friendly activities, such as free yoga sessions 
and children’s workshops. Created safe, welcoming spaces that encouraged community connection. Economic Impact 
Boosted the local economy by sourcing over 50% of goods and services from local companies. Attracted tourism 
and increased visitor spending in Sofia. Provided employment opportunities, including leadership roles for women. 
Environmental Impact Reduced single-use plastics by over 90% through reusable cup systems. Promoted sustainable 
transport via public transit incentives and bike parking. Implemented waste separation, recycling, and eco-conscious 
vendor practices. Educational Impact Delivered workshops and talks on sustainability, cultural heritage, and music. 
Supported emerging artists with performance opportunities and industry exposure
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THE EVENT’S REGENERATIVE ESG EFFECTS

As part of the project, the organisers implemented the following ESG sustainable&regenerative measures:

E – Environment S - Social G – Governance

• Yes, over 50% of the products and ser-
vices for the festival were sourced from 
local companies, supporting the regional 
economy and reducing the event’s envi-
ronmental footprint. Yes, the festival en-
sured at least five project elements were 
reused, recycled, or renovated, including 
stage structures, signage, décor, waste 
sorting bins, and electrical equipment.

• We are measuring the CO2 with PPE. Yes, 
the festival’s programme included topics 
on climate change, featured in sustain-
ability panel that raised awareness and 
encouraged action among attendees.

• The festival reduced single-use plastic 
use by over 90% through a reusable cup 
system and by prioritising products made 
from recycled materials

• Yes, the festival fully adhered to regula-
tions on chemical, sound, and light pol-
lution, monitoring levels throughout the 
event to ensure compliance and protect 
attendee and community wellbeing

• Event is free of charge and open to every-
one, participants of the event are mostly 
from city of Sofia. Only artists are inter-
national. The event is free and open to 
everyone, attracting a very diverse audi-
ence

 
• We strived to minimise the amount of 

food waste, ordering the estimated 
amount of food required.

• Free daily yoga and workout sessions, 
free children activities etc. We ensured a 
safe, supportive workplace through com-
pliance with regulations, regular breaks, 
flexible scheduling, clear communication, 
and wellbeing check-ins.

• Yes, the festival facilitated personal 
growth by offering free, accessible ed-
ucational activities such as yoga ses-
sions and children’s workshops, provid-
ing attendees with new knowledge and 
skills. Our event contributed to making 
education accesible to all, We have in-
creased the number of people with new 
knowledge Yes, the festival strengthened 
human capital by promoting knowledge 
sharing, cultural exchange, and inclusive 
participation, encouraging engagement 
in social, economic, and community life.

• The number of female speakers was high-
er than male speakers Our team is bal-
anced in terms of gender and they have 
equal possibilities

• Free water tower dispenser at the festival. 
Yes, the festival implemented water-sav-
ing measures, including providing water 
refill stations to reduce bottled water use 
and encouraging vendors to adopt effi-
cient water practices.

• The festival adopted a zero-tolerance 
policy toward all forms of violence, men-
tal, physical, sexual, and economic—and 
implemented measures to prevent them, 
ensuring a safe and respectful environ-
ment for all.

• We have retained and created new job 
opportunities with our event. Yes, the 
festival promoted sustainable and inclu-
sive economic growth by implementing 
innovative sustainability measures and 
showcasing young, emerging music pro-
fessionals to enhance community value.

• Yes, the festival met over 50% of the re-
generative criteria, ensuring positive re-
generative effects through sustainability 
measures, community engagement, cul-
tural exchange, and inclusive participa-
tion.

• Yes, all employees were paid equitably, 
with wages meeting or exceeding the 
local living wage to ensure fair compen-
sation and a dignified standard of living. 
Yes, at least 30% of the event’s leading 
positions were held by women, ensuring 
gender diversity in decision-making roles.
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STANDARDS AND INDUSTRY-SPECIFIC RECOMMENDATIONS 

The Planet Positive Event is based on the following internationally-acclaimed STANDARDS:

1-ISO 14001-14006: on Environmental Management Systems (https://www.iso.org/iso-14001-environmental-
management.html):
• ISO 14064-1: Greenhouse gases – Part 1: Specification with guidance
• ISO 14067: Greenhouse gases – Carbon footprint of products – Requirements and guidelines for quantification
• ISO 16759: Graphic technology – Quantification and communication for calculating the carbon footprint of print 
media products
2-ISO 20121: Event Sustainability Management System (https://www.iso.org/iso-20121-sustainable-events.html)
3-ISO 26000: on Social Responsibility (https://www.iso.org/iso-26000-social responsibility.html)
4-BSI 8900-8901: on Sustainable Event Management
5-CSA Standard Z2010-10: Requirements and Guidance for Organizers of Sustainable Events (https://www.csagroup.
org/store/product/2703218/)
6-Standard SA8000: Social Accountability 8000 International Standard (https://sa-intl.org/programs/sa8000/)
7-GHG Protokol: Greenhouse Gas Protocol (https://ghgprotocol.org/)
• Greenhouse Gas Protocol – A Corporate Accounting and Reporting Standard
• Greenhouse Gas Protocol – Product Life Cycle Accounting and Reporting Standard
8-Standard PAS 2050: Mednarodni standard za oceno ogljičnega odtisa skozi življenjski cikel izdelkov (https://www.
bsigroup.com/globalassets/localfiles/en-th/carbon-footprint/pas-2050-2011-guide.pdf)
9- Standard DIN EN 16258: Methodology for calculation and declaration of energy consumption and GHG emissions 
of transport services (freight and passengers)
10-GRI Standard: Global sustainability reporting standards (https://www.globalreporting.org/standards/)
11-ESRS Standard: European sustainability reporting standards (https://finance.ec.europa.eu/news/commission-
adopts-european-sustainability-reporting-standards-2023-07-31_en)

The Planet Positive Event is based on the following INDUSTRY-SPECIFIC RECOMMENDATIONS: 

1-Net Zero Carbon Events: An industry initiative to address climate change (https://www.netzerocarbonevents.org/)
2-Umanotera: Čista zmaga (https://www.umanotera.org/kaj-delamo/pretekle-aktivnosti/cista-zmaga/)
3-The Austrian Eco-label Guideline: Green Meetings and Green Events (https://meetings.umweltzeichen.at/)
4-United Nations: The 17 Goals (https://sdgs.un.org/goals)
5-Change the Brief: Partnership between agencies and their clients (https://www.changethebrief.org/)
6-SOZ – Trajnostni oglaševalski kodeks: (https://www.soz.si/projekti_soz/trajnostni_oglasevalski_standardi)
7-The Theatre Green Book: Standards for making productions sustainably (https://theatregreenbook.com/)
8-Zero Waste Slovenija: Slovenske zero waste prireditve (https://ebm.si/zw/turizem/prireditve/slovenske-prireditve/)
9-EIC Event Industry Council: Provisional Sustainable Event Standards (https://www.eventscouncil.org/)
10-GDS Movement: GDS Index (https://www.gds.earth/)

In addition, the Planet Positive Event was created by incorporating several other recommendations, including the EU 
Green Deal, Circular Economy Action Plan, EU Biodiversity Strategy for 2030 and a myriad of other strategic documents 
we relied on when preparing the criteria and tools of the PLANET POSITIVE EVENT.

https://www.iso.org/iso-14001-environmental-management.html
https://www.iso.org/iso-14001-environmental-management.html
https://www.iso.org/iso-20121-sustainable-events.html
https://www.iso.org/iso-26000-social responsibility.html
https://www.csagroup.org/store/product/2703218/
https://www.csagroup.org/store/product/2703218/
https://sa-intl.org/programs/sa8000/
https://ghgprotocol.org/
https://www.bsigroup.com/globalassets/localfiles/en-th/carbon-footprint/pas-2050-2011-guide.pdf
https://www.bsigroup.com/globalassets/localfiles/en-th/carbon-footprint/pas-2050-2011-guide.pdf
https://www.globalreporting.org/standards/
https://finance.ec.europa.eu/news/commission-adopts-european-sustainability-reporting-standards-2023-07-31_en
https://finance.ec.europa.eu/news/commission-adopts-european-sustainability-reporting-standards-2023-07-31_en
https://www.netzerocarbonevents.org/
https://www.umanotera.org/kaj-delamo/pretekle-aktivnosti/cista-zmaga/
https://meetings.umweltzeichen.at/
https://sdgs.un.org/goals
https://www.changethebrief.org/
https://www.soz.si/projekti_soz/trajnostni_oglasevalski_standardi
https://theatregreenbook.com/
https://ebm.si/zw/turizem/prireditve/slovenske-prireditve/
https://www.eventscouncil.org/
https://www.gds.earth/
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CERTIFICATE NUMBER: PPE-AAT-20253006-0031
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ASSESSORS PRESIDENT OF THE BOARD 

Planet Positive Event certifies that the company has successfully passed a 
comprehensive sustainability audit across 16 criteria with a

The final score is based on the average rating calculated as the average fulfilment of 
mandatory and recommended criteria. To obtain a certificate, the event must meet at least 

70 percent of the mandatory criteria.

www.planet-positive-event.eu

4,09
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